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In recent years the underlying tone of Koji Mizutani's works
might be described as an “aesthetic of restraint™. a conscious
effort to eliminate, to the optimum degree possible, anything he
deems superfluous. This artistic orientation comes at a time of
unprecedented awareness of the critical state of the earth's en-
vironment and global concern for our ecological future. (As | write,
the “Earth Summit” is being convened in Brazil.) Fortuitously, one
might hope, as the dimensions of this impending crisis become
increasingly evident, the world is finally beginning to turn away from
its love affair with excess abundance and raucous superficiality,
moving instead toward an appreciation of genuine guality of life.
A corresponding shift can be detected in the world of art as well.
Replacing the flamboyant outpourings of energy that have held
sway in the art world for years—"new painting” being a prime
example—is a rekindled appreciation of simpler, more intellectual
art that one might define as “minimalism.” What Koji Mizutani has
done, it would seem, is to have anticipated the current trend, relying
on his acute sensibilities as a designer, and forged ahead with
a design cosmos uniquely his.

A review of Mizutani's works readily reveals that “simplicity”
forms a common conceptual thread running through his every
design: as an artist he makes no attempt to assert his individuality
through strong expressive means. His methodological approach,
carried out with unwavering resolve, is to create posters which in
each instance achieve the optimum effect for the product or client
at hand. Once he determines how such effect can be achieved, he
focuses on the very core of his aim, casting off all that he judges
to be unnecessary. The artistic versatility and diversity of expres-
sion that one inevitably comes to appreciate in his works derive
from the wealth of variety of his assignments and the “ideal”
solutions which he instinctively finds for them.

A premier example of Mizutani's minimalism is his series of
posters designed for the Swiss watchmaker Swatch. Each of the
six posters in the series features a watch appearing to extend
out from a fluorescent background of single color, accompanied
neither by logo nor written copy. The minimalist trend has also
clearly made its way into the traditionally exuberant world of
fashion. In his posters for the new brand “SA.t", instead of merely
having a model stand draped in SA.t clothes, Mizutani shows the
fashions off to maximurn effect by capturing a ballerina in motion
against a background of pure white. Equally effective results are
achieved in his posters for “CINQ," a fashion tenant building. Here
Mizutani relies on monochrome photography made to look like ink
paintings. Against this background of black and white he positions
the corporate logo, done in a brilliant contrast of primary colors.

Though earlier | described Mizutani's art as an "aesthetic of
restraint,” the self-restraint which this expression implies does not
produce desiccated designs of stoic blandness. On the contrary,
Koji Mizutani is a designer who continuously challenges the limits of
his own capabilities, a designer who will surely continue his quest
toward his dreams well into the future
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